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CIHAPTER:1 
INTRODUCTION 

Dioital Activisnm : Digiul Activis refers to the use of digital tools, especially social mcdia, to advocate lor social or political change. It pluys a key role in nodern movements, using the ubiquiy o' the intenet and mobile devices to spread nlormation quickly, connect like-mindcd people, and organize colleetive action, 

Hashtags : Hashtags are words and numbers lollowing the # image that order and track content via online entertainment. You can add hashtags to social posts, profiles and remarks on most signilicant stages, including lnstagram, Facebook, TikTok, Twitter, Linkcdln, YouTube and Pinterest. 

The first hashtag appeared on Twilter in 2007 from an item creator namcd Chris Messina. 
Only hashtags allow similarly-interested folks lo find cach otherwhether they're on Twitter, 
Instagranm, Pinterest, TikTok, Reddit or clsewhere. It provides a glimpse into what an interoperable, 
decentralized social web could be like" -Chris Messina, Creator of the hashtag. 
Once a hashtag is distributed, it turns into an interactive, accessible connection. 

Hashtags, a key component of many social media platforms, are a powerful tool for digital activism, 
allowing users to categorize and scarch for content related to a particular topic, thereby increasing 
visibility for social justice issues. For example, hashtags like #BlackLivesMatter and #MeToo have 

become rallyng cries for the movements fighting systemic racism and sexual harassment, 

respectively. These hashtags not only unite disparate voices toward a common goal, but also spur 
conversations that lead to increased public awareness and demands for legal change. 

Moreover, hashtags can broaden the reach of digilal activism beyond geographical boundaries, 

allowing participants from different backgrounds to interact with each other and share experiences, 

lhus enabling grassroots movements to gain momentum in a global context. This connection is key 

lo building a sense of solidarity and empathy among supporters, which can lead to organized action 

both online and ofline. 
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