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Chapter 1. 1y
: lntroduction

I. Background of the Study

uin N

[.1 Overview of Climate Chamgc and Its Global Impact
D <

Climate change represents one of the most pressin

g challenges of our time, affecting
ceosystems. weather patterng, se

a levels, and human socictics across the globe. Rising
(cmperatures, melting jce caps, incrcasing ﬁ'cqucncy of extreme weather events, and shifts in
biodiversity are just some of the manifestations of climate change. These changes have
profound implications for food seeurity, health, economic stability, and social well-being,

Addressing climate change requires not only scientific and technological advancements but

also a well-informed public that can engage in meaningful actions and support necessary

policies.

1.2 Importance of Media in Shaping Public Awareness and Opinion

The media plays a crucial role in informing the public about climate change. Through news
articles, opinion pieces, and features, newspapers and other media outlets can raise awareness,
influence perceptions, and drive public discourse on environmental issues. Effective media
coverage can highlight the urgency of climate change, explain its causes and effects, and
promote sustainable practices and policies. Conversely, inadequate or biased coverage can
lead to misinformation, apathy, and resistance to necessary changes. Thus, understanding

how media shapes public awareness and opinion on climate change is essential for fostering a

more informed and engaged society.

1.3 Historical Perspective

The role of media in shaping public awareness about environmental issues has evolved
3 .n 1 ,
significantly over the decades. In the early 20th century, environmental reporting was
. e . . . . l
sporadic and often focused on immediate, localized issues such as pollution or natura
- (¢

disasters. As environmental concerns grew, particularly with the advent of the environmental
14 s L '
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