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PO3. To impart the required ethical values to the students so that they can follow the best traditions
and practices in applying their knowledge and skills in working with the media industry and in the
different aspects of development.

PSOs(Programme Specific Outcomes):

PSOL. Students will learn the concept of journalism and different aspects of mass communication
PSO2. Students will acquaint with the required skills and practices of the journalism and the mass
communication

PSO3. Students would identify, demonstrate and apply the writing skills for print, audio, audio-visual
production, editing, dissemination of messages in various ranges of media platforms and contents
PSO4.Students will understand the different creative and constructive roles that communication
professionals play specifically for development

PSOS, Students will learn the ethical norms, rules and regulation so that ~ they can apply and practice
more rationally, responsibly and constructively in their respective domains of communication.

Note: Abbreviations-
PO=Programme Outcome
PSO=Programme Specific Outcome
CO= Course Outcome
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Course Objectives

1.To have a basic understanding of key communication and persuasion theories.

2.To trace the development of various theoretical schools and communication models.

3. To develop a critical perspective for analyzing and understanding media texts.

4. To understand the process, elements, characteristics, importance, function and role of mediated
communication in society.

Unit-T

Human communication: meaning, definition, nature, process, elements; Verbal and non-verbal
Communication; Types of communication settings-intrapersonal, interpersonal, small group and mass
communication, characteristics of audience, Functions and characteristics of mass communication.
Unit-IT

Models of Communication: Aristotle, Lasswell, Shannon and Weaver, Osgood, Schramm, Dance,
Berlo, Gerbner, Newcomb, Melvin, De Fleur, Westly and Mclean and Kincaid’s convergence model.

Normative theories: Authoritarian, Libertarian, Communist media, Social Responsibility.
Development media, Democratic participant theory. Media and communication policy in India.
Communication convergence and its impact.

Course Qutcomes

1. Students would be able to introduce themselves to the theories of Communication.

2. Students would be able to inculcate the knowledge of Communication models.

3. Students would be able to develop the knowledge of basic elements of Communication.

4. Students would be able to acquaint themselves with the various types of Communication, their
functional role.

BOOKS FOR REFERENCE

Ghosh, Subir. Mass Communication Today

Agarwal, Virbala. Handbook of Journalism and Mass Communication

Narula, Uma. Handbook of Communication

Narula, Uma. Mass Communication Theories

Mec.Quaill, Dennis. Mass communication

Narula., Uma. Mass Communication-Theory & Practice

Murty, D.V.R. Media and Accountability- An overview

Sharhe, Dhiraj. Communication in the IT age

De.Fleur, Melvin. Human Communication

Fiske, John. Introduction to Communication Studies

Ault, Emery, Agee. An Introduction to Mass Communication

Vilanilam, J.V. Mass Communication in India

Rajan, Nalini. 21" Century Journalism in India
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SYLLABUS FOR SEMSTER- I

Course Objectives

1. To understand the basics of reporting

2. To familiarize the students with different types of reporting.

3. To create understanding of specialized reporting.

4. To develop the general understanding of art culture and sports etc. reporting.

Unit-1

News: Definition, elements, values,
Body of news story, Objectivity sou

lmemew- Types, purpose and techniques. Reviews and criticism: Books, Films, TV programs,
Feature: Elements, types and writing; Pannel discussion, Community discussion, Speech, Lecture,

Semirad Symposi, s s, Pss e

Course Outcomes

1. Students would be able to understand the basics of reporting.

2. Students would be able to familiarize themselves with different types of reporting.

3. Students would be able to create understanding of specialized reporting.

4. Students would be able to develop the general understanding of art culture and sports etc. reporting.

BOOKS FOR REFERENCE

Mohapatra, Chintamani, News Reporting. Bhubaneswar: Bibarani Prakashani, 2005.

Kamath, M.V. Journalists Handbook.

Srivastava, K.M. News Reporting & Editing

Fedlen. F. Reporting for Print Media

Charnley, Mitchell V.Reporting

Kamath, M.V. Professional Journalism

Puri, GK. Journalism

Biagi, Shirley. Interviews that Works: 4 practical Guide for Journalists. Wadsworth Publishing, 1992.
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Course Objectives

1. To understand basics of news writing.

2. To understand the theory, methods, and practice of gathering information and writing news.
3. To understand different writing techniques, media production etc..

4. To develop the knowledge of web writing.

Unit I

Media writing as communication, engaging the reader. Research and writing, Narrative writing, with
an example of a nonfiction story, descriptive and explanatory writing. Principles of good media
writings With revision of visual grammar, syntax and style. Drafting and revising.

Unit IT

Ideas for writing: Explaining ideas and processes, News structure, concept of inverted pyramid, lead
paragraph, quotations and back grounding, Headlines and caption writing.

Unit 11T

Course Qutcomes

1. Students know about the basics of news writing. .

2. Students will be having the knowledge of the theory, methods, and practice of gathering
information and writing news.

3. Students would be able to understand different writing techniques and media Production.

4. Students will have the knowledge of web writing.

Books

Batty Craig and Cain Sandra (2010). Media IWriting: A Practical Infroduction. Palgrave Macmillan.
Stovel J. (2006). Writing for Mass Media, 6" edition. Allyn and Bacon.

References

Melvin Mencher (2006). News Reporting and Writing. 10" edition. McGraw-Hill.

Strunk, William & White, E.B. (1999). The Elements of Style. Longman.

Clark, Roy Peter (2006). Writing Tools: 50 Essential Strategies for Every Writer. Little, Brown.
Raman, Usha (2009). Writing for the Media, OUP.
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Course Objectives
1. To familiarize the students with the basics of editing.

2. To understand the process of editing for various platforms.
3. To inculcate the knowledge of dummy , printing and layout.
4. To develop the knowledge of photography.

Unit-1

Introduction to News editing, Fi T
lossary of journalistic terms,

Unit - 11

Newsroom organization. Editorial staff pattern and division of work. Edition planning. News Editor

and Sub Editors: their role as gatekeepers. Contents of the editorial page: editorials, features, columns
and letters to the editor, planning editorial content for newspapers and magazines. E-newspaper

m

Unit -1V

Concept of photo journalism, news value of photograph, types and sources, legal and ethical
aspects of photography. Photo cropping and captioning. Qualities and responsibilities of a photo
journalists, Still, Digital and Drone photography; Photo story; Photo feature; eminent photo journalist
of India; Cartoon and cartoonist.

Course Outcomes

1. Students would be able to familiarize themselves with the basics of editing.

2. Students would be able to understand the process of editing for various platforms.
3. Students would be able to understand about the dummy, printing and layout.

5. Students would be able to develop the knowledge of photography.

BOOKS FOR REFERENCE

Baskette, Floyd & Jack Sissors. New York: MacMillan Publishing Co. Inc, 1977.

Butcher, Judith. Copy Editing Cambridge: Cambridge University Press, 1975.

Keeble , Richard (Ed). Print Journalism: A Critical Introduction. London: Routledge, 2005
Harcup, Tony. Journalism: Principles and Practice, New Delhi: Vistaar Publications, 2005.
Saxena, Sunil. Headline Writing. New Delhi, Sage Publications, 2006.

Rivers, Willa m L. News in Print : Writing & Reporting New York : Harper & Raw Publishers
Inc.,1984.

Mencher, Melvin. News Reporting and Writing. McGraw-Hill, 2006.
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Course Objectives

1. To understand the development and role of radio as a mass media

2. To understand radio, instrument and transmission modes.

3. To impart the knowledge about news bulletin and writing for radio.

4. To acquaint the students with the functions and responsibilities of various performers .

Unit -1

Development of radio as a medium of mass communication. Emergence of All India Radio. Growth
of radio in the post-independence era. FM Radio: state and private initiatives. Radio broadcasting in
Chhattisgarh.

Unit- 1T
Studio and operating facilities for radio programme production, AM and FM transmission, Internet
Radio. Microphones and recorders. Field recordings and voice dispatches.

Unit-III

Unit-IV

m Broadcasting ethics, codes and social responsibilities, it
an

evelopment. Community Radio-Need and importance.

Course Outcomes
1. Students will be able to understand the development and role of radio.
2. Students will understand setup of radio studio and its operating facilities and components
3. Students will be able to learn about news room bulletin writing and various other writing for
radio.
4. Students will be able to perform for radio announcer, radio jockey, news caster etc.

BOOKS FOR REFERENCE

Parthasarathy, Rangerswamy. Here is the New. New Delhi: Sterling Publishers Pvt. Ltd., 1994.
Chatterji, P.C. Broadcasting in India. New Delhi: Sage Publications, 1987.

Srivastava, K.M. Radio and TV Journalism.

Rabindran, R.K. Handbook of Broadcast Journalism.

Hilliard, Robert. Radio Broadcasting. New York: Long man.

Hansma n, Carl, Philip Benoit & Lewis B. O’Donnell Radio Production: production, programming
and performance. Belmont: Wads worth / Thomson Learning, 2000.
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Course Objectives
1. Understand Television journalism and how to handle and use various television gadgets.

2. To introduce students with techniques and skills for T.V programme production.

3. Students will know the procedure and techniques of different programme formats of T.V news and
news based programme such as Field Report, Special Report, Election Report, Ground Report and
walk and talk programme.

4. Students will acquire skills and learn the techniques for editing television Programmes.

Unit T

Introduction to Television communication, Characteristics of Television; basic rules of composition,
television aspect ratio, different video tapes and standards, different formats of TV programs,
classification of shots.

Unit IT

Anatomy of Camera - different parts of camera, working of camera, support and accessories of
camera, different Lenses for camera, focus, aperture, depth of field, shutter speed. i

Sound- production equipment for sound, functions of sound, types and uses
of microphones, a i

Unit IV

Program production: Understanding ENG and EFP, understanding pre-production, production and
post-production; developing a new idea into a news story, basic interviewing and news writing
techniques, news story modules and production, shot planning, coordination between cameraperson
and the reporter, piece to the camera, shooting for written script, Video editing techniques-editing
news story, dubbing and subtitling sound bites, signature tune, packaging, cut-away and uses.

Course Outcomes

1. Students will be able to learn tv Journalism and how to use various television gadgets.

2. Students will be able to learn the functions of camera and cover events and news based stories
using mobile phones, video cameras.

3. Students will acquire skills and techniques of television media production

4. Students will be able to do the editing both offline and online programme of television

with using the softwares.

BOOKS FOR REFERENCE

Zettl, H.(2006). Handbook of Television Production. Wadsworth.

Shelley, S.L. (1999). 4 Practical Guide to Stage Lighting. Focal Press.

Srivastava, K.M. Radio and TV Journalism

Kaushik, S. Introduction to TV Journalism

Kumar, S. Radio and TV Journalism

Rabindran, R K. Handbook of Broadcast Journalism

Raiteni, Charles. Writing for Broadcast News: A Story telling Approach to crafiing TV and Radio News
Reports Masani, Mehar. Broadcasting and the people.

References

Compesi, Ronald J. and et.al. (1997). Video field Production and Editing, Allyn & Bacon.

Burrows, Thomas D. and et.al. (2000) Video Production: Disciplines and Techniques. McGraw-Hill.
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1. The courses offers a foundation for understanding cinema, its grammar, theories and forms.

2. Students will learn to create and analyse movie images.

3. Students will understand the relation of cinema with audience and know the various

regulations of film production

4. Students will have the idea of preproduction and creation of regional cinema.
Unit-1
Origin and development of cinema-film language and theories, aesthetic theories, Soviet formalist
theories, semiotic theories and ideological theories. Film and society, film movements, new wave
films.

Unit-II

Unit-]

Film audiences. Film Censorship. Regulation and finance of film production, film magazines, film
festivals, film awards, reviews of select Indian and foreign films, CBFC, Training institution

Unit-IV

Regional Cinema- history and technological developments, personalities of regional cinema, cinema,
and local culture, problems of Chhattisgarhi cinema. Review of select Chhattisgarhi films.

Course Outcomes

1. Students will have the understanding of cinema, its form and theories and so that they can analyse
the critical study of cinema, filmmaking and film production to enhance their work as film scholars
and analysts.

2. Students will demonstrate the relationship between film form and aesthetic effect through both film
analysis and the creation of motion pictures.

3. Students will have the understanding of the pre-production, production, and postproduction
filmmaking process

4. Students will demonstrate a broad knowledge of film history, national cinemas and modes of
production.

BOOKS FOR REFERENCE

1. Robinson, David. World Cinema: A Short History 11895-1980. London: Eyre Methnen, 1973

2. Barnouw, Erik & S.Krishnaswamy. Indian Film. New York: Columbia University Press, 1963

3. Dickinson, Thorold. 4 Discovery of Cinema. London: Oxford University Press, 1971.

4. Robert, Stam & Toby Millev (Ed). Film and Theory: An Anthology. Malden : Blackwell Publishers
Inc, 2000.

5. Andrew, J Dudley. The Major Film Theories: An Introduction. London: Oxford University Press,
1976.

6. Mast, Gerald & Marshall Cohen. Film Theory and Criticism: Introductory Readings. London:
Oxford University Press, 1976.

7. Nichols, Bll (Ed). Movies and Methods. Calcutta: Seagull Books, 1993.

8. Mamer, Bruce. Film Production Technique. Belmont: Wadsworth/Thomson Learning, 2000.

9. Beltetini, Gianfranco. The Language & Technique of the Film. Hagne: Monton, 1973.

10. Bondanella, Peter (Ed). Federico Fellini: Essays in Criticism. New York: Oxford University
Press, 1978.
11. Ray, Satyajit. Our Films, Their Films. Hyderabad: Orient Longman Ltd, 1976.

12. Ghatak, Ritwik. Cinema and I. Calcutta: Rupa & Co., 1987.

13. Hill, John & Gibson, Pamela Church. (2000). Oxford Guide to Film Studies. Oxford University
Press.

14. Stam, Robert. (2000) Film Theory: An Introduction. BlackWell Publishers

:
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Course Objectives

1. To impart the definitions and basic concepts of research and communication, elements of

research importers and role communication research.
2. Students will learn the various types of research and methodology and tools for data
collection.
research, social research and difference between communication research, media research.

3. To know the elements of research.

4. To impart the knowledge of basics of statistics and media metrics for analysis and report
writing.
Unit I
Definition and Elements of Research, Scientific approach of research, Research and Communication
theories, role of communication research, Importance of communication research — Indian scenario.
Formulation of research problem, review of literature, hypothesis, research design.
Unit I
Qualitative and Quantitative Research Methods, ~Ethnography, Ethno methodology, Symbolic
Interactionism, grounded Theory, Research Methods — census method, survey method, observation
method, clinical studies, case studies, content analysis.
Unit 11T
Tools of Data Collection — observation, interview schedules, questionnaire, field studies, telephone
surveys, online polls, focus groups. Sampling methods. Media research: evaluation, feedback, feed
forward. Public opinion surveys — pre-election studies and exit polls, Attitude Measurement —
Thurstone, Likert, Guttman,
Unit IV
Data Analysis and Report writing: Data analysis techniques, coding and tabulation, Non-statistical
methods- descriptive, historical. Statistical analysis — univariate, bi-variate, multi — variate tests of
significance, central tendenc; i

‘ourse Outcomes

1.Students would understand basic concepts, definitions of research and communication, element and
their role of communication research.

2. Students would know the difference between communication research, media research and social
research.

3. Students would gain the knowledge about various types of research methodology and tools for data
collection.

4. Students will have the knowledge of basics of statistics and media metrics for analysis and report
writing.

Textbooks for References

1.Jensen, Klaus Bruhn. (2002). 4 Handbook of Media and Communication Research- Qualitative and
Quantitative Methodologies. Routledge.

2. Wimmer and Domnick,(2011)Mass Media ‘Research: An Introduction, 10" edition. Boston:
‘Wadsworth.

3. Hansen Anders, Cottle Simon, Newbold Chris, (1998), Mass Communication Research Methods.
New York University Press.

1. Reinard, John C. (2006). Communication Research Statistics, California State University: Sage
publication.

2. Fink, Arlene & Kos, J. B. (2005). How to Conduct Surveys, A Step-By-Step Guide, 3" Edition.
University of California: Sage publication.
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SYLLABUS FOR SEMSTER- 11T

gourse !!jec!wes I

1.To understand the concept and distinct characteristics of Internet journalism

2.To learn the process of computer assisted reporting and uses of multimedia technology.

3.To understand the various types of cyber platforms and communities.

4. To understand the social media, its uses and cyber law.

Unit-1

Internet Journalism: Meaning, concept, scope; Growth of information technology and its impact on
media, Evolution and growth of Internet, Internet penetration in India, Platforms of Internet
Journalism.

Unit- I

nit - TV
Social Media, types of social media, future of social media in journalism. Citizen Journalism.
Civil Society, Political, economic and cultural aspects of the Internet,
!

Course outcomes

1. |Understanding of the concept and distinct characteristics of Internet journalism

2. Learning of the process of computer assisted reporting and uses of multimedia technology.

3. Understanding of the various types of cyber platforms and communities.

4. Knowing the social media, its uses and cyber law.

BOOKS FOR REFERENCE

Jenkins, Henry (2006). Convergence Culture: Where Old and New Media Collide. New York,
London: New York University Press.

Hassan Robert (2004). Media, Politics and the Network Society, Open University Press.

Hahn, Harley. The Internet: Complete Reference. New Delhi: Tata McGraw-Hill Publishing Company
Ltd, 1997.

Sengupta, Aditya. Electronic Journalism: Principles and Practices. New Delhi: Author Press, 2006.
Sexena, Sunil. Breaking News: The Craft and Technology of Online Journalism New Delhi: Tata
McGraw-Hill Publishing Company Ltd, 2004.

Ramanujam, Dr R.C. Multimedia Journalism, New Delhi: APH Publishing Corporation, 2006.
References

Hassan Robert, Thomas Julian (2006). The New Media Theory Reader. Open University Press.
Warschauer Mark (2004). Technology and Social Inclusion: Rethinking the Digital Divide. MIT Press
(MA).

Marshall P David (2004). New Media Cultures, Hodder Stoughton Educational.

Hamelink Cees J. (2001). Ethics of Cyberspace. Sage Publications.
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Course Objectives

1. To develop skill competencies specific to an occupation or profession.
2.To expand oral and written communication skills.

3.To learn the cultures and work effectively within diverse environments.
4.To acquire additional interpersonal communication and interaction skills.

Internship

Stadents il undetake a four-week intership i media and communication organistons such a5

a) 5
from the training institute, student’s presentation and a detailed report. The students shall be
required to produce a certificate to the effect that he/she completed the prescribed internship
programme.

Course Outcomes:

As a result of the internship experience students will be able to:

1. Apply appropriate workplace behaviours in a professional setting.

2. Demonstrate content knowledge appropriate to job assignment.

3. Exhibit evidence of increased content knowledge gained through practical experience.

4. Explain how the internship placement site fits into their broader career field.

5. Evaluation of the internship experience in terms of their personal, educational and career needs.
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Course Objectives:
1. To know important social issues & problem and their reflection in media
2. To know the role of media in social issues
3. To know the rights and reforms process of children.
4. To know the role of media in women empowerment and portrayal of women and children in
different platforms of media.

Unit-T

Media and social issues, problems of girl child and women-female infanticide and feticide, child
marriage; dowry, divorce, widowhood, rape, prostitution, domestic violence, problems of elderly
women, single women and working women, gender discrimination, reflections of such issues in
media.

Unit-II

Rights of children and adolescents, child labour, exploitation of children and reform process.

Unit-TIT
Media and violence against women, media and women empowerment, Impact of media on women
and children, women and children in advertising, reality shows-women and Children.

Unit-.

Course Outcomes:
1. Understanding of the important social issues & problem and their reflection in media
2. Learning of the role of media in social issues
3. Understanding of the rights and reforms process of children.
4. Learning of the role of media in women empowerment and portrayal of women and children
in the different platforms of media.

BOOKS FOR REFERENCE

1. Publication Division. Women in Mass Media

2. Kaplan, E. Ann; Women & Film: Both sides of the Camera, New York: Methnen, 1983.

3. Cowil, Elizabeth. Representing the Women: Cinema and Psychoanalysis. London: Macmillan Press
Itd, 1997.
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Course Objectives:
1. To understand the concept of culture and know the folk forms and traditions
2. To understand the concept of community, its norms and customs
3. To understand the community media and its initiations
4. To learn the community participation techniques

Unit I

Culture and Tradition -Meaning of Culture, Tradition, Folklore, oral tradition, Different Folk Media
in India and Odisha, Devotional and religious forms, voicing public opinion and creating awareness
through folk media.

Unit I

Community: Definitions, concept and characteristics of a community; Community norms, customs
and institutions in contemporary India, Community social capital, Communities as stakeholders in
development. Types of communities

Unit T

Understanding community media- Case study of select community media initiatives. Community
media in India and Chhatisgarh. Community Radio in India: Introduction, History and Recent
development.

Unit IV

Participatory technique:

Course outcomes:
1. Understanding of the concept of culture and learning of the different folk forms and

traditions

Understanding of the concept of community, its norms and customs
Understanding of the community media and its role

Learning of the techniques of the community participation

aw

Practical - Community media production in collaboration with a community in any format such as
Street play, Puppetry, Radio, Video etc.

Textbooks

Howley, K. (2010). Understanding Community Media. New Delhi: Sage

Pavarala, V. & Malik, K. (2007). Other Voices: The siruggle for community radio in India. New
Delhi: Sage

References

Halleck, D.D. (2002). Hand Held visions: The impossible possibilities of community media. USA:
Fordham University Press.

Gordon, J. (2009). 4 collection of community media debates and dilemmas. Bern: Peter Lang
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Course Objectives:

1.To understand the concept of Citizen Journalism.

2.To understand the use of ICT in citizen journalism

3.To understand the Cyber Activism for social welfare

4. To learn the web designing and uses of multimedia in citizen journalism

Unit-I

Citizen Journalism: Concept, nature and scope, news and types of news, basics of news writing and
news selection. Interview: type and techniques. Platforms for Citizen Journalism. Introduction to
Social Media. Cell phone/ Mojo journalism

Unit-TT
ICT in journalism, Social Collaboration and crowd sourcing, Virtual community, wikis, blogs, instant
messaging, Copyright, and Censorship: Threats Facing Open Source Journalism.

Unit-IIT
Cyber activism: Concept and Case Studies. Social Collaboration: virtual community, wikis, blogs,
instant messaging; collaborative office and crowd sourcing. Social publishing: Flickr, In§fagfam, )

Unit-IV

Practical -
Creating and designing Blogs, developing web designs, Cell phone reporting, Publishing multimedia
content in the internet and web version of lab journals.

Course Outcomes
1. Understanding the concept of Citizen Journalism and learning of the news writing
2. Understanding the use of ICT in citizen journalism
3. Understanding of the Cyber Activism for social welfare
4. Learning of the web designing and uses of multimedia in citizen journalism

References:

Citizen Journalism, Global Perspectives. Stuart Allan and Einar Thorsen (Eds). NY: Peter Lang, 2009.
Readings: Text: Citizen Journalism, Global Perspectives, Chapters 15 & 18.

Text: Citizen Journalism, Global Perspectives. Chapters 2, 3 & 4. Online: Social Media, Human
Rights, and Political Change by Sarah Joseph

We the media: grassroots journalism by the people for the people by Dan Gillmor. Ist edition, July
2004.

We 've got blog: how weblogs are changing our culture. Perseus publishing

Felix, L. Stolarx, D.(2006). Video blogging & Podcasting, Focal Press.

Mirabito, M ., Morgenstern, B. L. (2004). New Communication Technologies, Focal Press
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Course Objectives

1.To understand the distinct characteristics of digital journalism

2.To understand the digital newsroom, various platforms of digital journalism and learn the basic
writing styles used by online journalists

3.To learn the basics of computer assisted journalism (CAJ) and computer assisted

reporting (CAR).

4.To learn the basic approach to digital journalism

Unit-T
Digital Journalism: Understanding of Digital Journalism, Evolution of Digital Journalism, Equipment
Requires for Digital Journalism — Computer, Modem, Scanner, Camera, Webcam, Digital Tablet,
Printer Etc.

Unit-IT

Digital Newsroom, Web Browsers: An Introduction, Newspaper Websites: International & National,
News Portals & Their Presentations, News Websites of Major Electronic Media Houses, Independent
News Websites, News Agencies and Their Web Portals — Methods of News Delivering — Its
Important Components

Unit-IIT

Social Media Platforms: Historical Overview, Citizen &Collaborative Journalism, Social Networking
& Collaboration Through Whatsapp, Snap Chat, Skype etc., Profiling And Social Media: Facebook.
LinkedIn, Tweeter, Instagram, Flicker etc.

Unit-IV

Course Outcomes:
1. Understanding of the distinct characteristics of online journalism

2. Learning of the basic method of news delivery and writing styles used by online journalists as well
as understanding of the digital newsroom and various platforms of digital journalism

3. Learning of the basics of computer assisted journalism (CAJ) and computer assisted

reporting (CAR).

4. Learning of the basic approach towards digital journalism

BOOKS FOR REFERENCE

1. Itule& Anderson (2002). News Writing and reporting for today’s media, McGraw Hill Publication +
2. Saxena Sunil (2006), Headline Writing, Sage *

3. Kim Jihoon :Between film, video and the digital, Bloomsbury «

4. Davisson Amber, Controversies in Digital ethics, Bloomsbury

5. Rey G Rosales (2006), The Elements of Online Journalism, iUniverse, U.S. «

6. Jim Foust (2011), Online Journalism: Principles and Practices of News for the Web, Routledge *

7. Tapas Ray, Online Journalism, Cambridge University Press, 2011 »
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SYLLABUS FOR SEMSTER- IV

1. Tolmpart basic concepts of advertising and its development.

2. To learn the advertising campaign, strategy and creative process of advertising..

3. To impart the concept and the fundamentals of public relations.

4. To learn the ethics and laws of public relations.

Unit I

Evolution and growth of advertising: Meaning and definitions of advertising. History of advertising,
various media for advertising, changing advertising scenario. Theories of Advertising —Stimulus
Response Theory, Starch Model, AIDA, DAGMAR approach; advertising agency, various
departments in agency, Preparing advertisements for various media-magazine, radio, TV, outdoors
advertising etc.

Unit- 1T

Advertising campaign, product analysis, media planning, copywriting, various stages of creative
process, advertising appeals, language of advertising, Brand management and brand positioning.
Ethical and legal aspects of advertising, Apex bodies in advertising- AAAI, ASCI etc. Social
Marketing.

Unit IIT

Public Relations: Concept, definition, nature and scope. Public Relations and allied disciplines.
Publicity, Propaganda; Historical development of Public Relations; Recent trends in PR. Excellence
theory, Theories relating to organizations, Systems Theory, Situational Theory, Grunig and Hunt's
models of Public Relations

Unit IV

“and qualifications of PR executives. Corporate Social Responsibility,

PR ethics and codes. PRSI

Course Outcomes

1. Students would learn development of advertising and basic concepts.

2. Students would be able learn the advertising strategy and creative process of advertising.

3. Students would gain knowledge about the concept and the fundamentals of public relations.
4. Students would gain knowledge about the basic ethics and laws of public relations.

BOOKS FOR REFERENCE

Dr Varma and Agarwa |. Advertising Management

Vilanilam, J.V. and A K.Verghese. Adverrising Basics

Chunawala and Sethia. Foundation of Advertising

Chauhan. Essentials of Advertising

Mohan, Mahendra. Advertising Management

Jethwaney, Jaishri & Jain, Shruti (2012). Advertising Management. OUP.
Sachdeva, Iqbal S. (2009). Public Relations — Principles and Practices. OUP.
Jethwa ney, Jaishri N. & N.N. Sarkar. Public Relations. New D elhi: Sterling Publishers Pvt. Ltd.
Black, Sam. Practical Public Relations.

Sahai, Baldeo. PR: A Scientific Approach

Sardana , C.K. The Challenge of P.R

Kanl, J.M. Public Relations in India

Mehta, D.S. Handbook of PR in India
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Course Objectives

1. To understand the basic concepts, meaning and process of development

2. To learn the concept of development communication and understanding of its models, strategies
and tools

3. To understand the various theories and models of development communication and the role of
media in development communication

4. To learn the message designing and approaches in the uses of media in development
communication

Unit I

Development: meaning, definition, concept and process of development; history of development
communication; approaches of development communication; role of communication in development;
paradigms of development communication; different models of Development Communication.

Unit I

Strategies and tools in Development Communication; Core areas of Development; social, cultural
and economic barriers to Development Communication; Democratic Decentralization-Planning at
national, state and regional levels.

Unit 11T

Diffusion of Innovations theor i i i

Unit IV
Designing messages for Development Communication; Alternative Media; Community Newspapers;
Technological approach to Development

Course Outcomes

1. Understanding of the basic concepts, meaning and process of development

2. Leaming of the concept of development communication and understanding of its models,
strategies and tools

3. Understanding of the various theories and models of development communication and the role of
media in development communication

4. Learning of the message designing and approaches in the uses of media in development
communication.

BOOKS FOR REFERENCE

Narula, Uma . Development Communication.

Murty, DVR. Development Communication-Theory & Practice.

Gupta, V.S. Communication Technology, Media Policy and National Development

Mody , Bela. Designing Messages for Development Communication.

Mathur, K.B. Communication for Development and Social change

Gupta, V.S. Communication, Development and Civil Society.

Joshi, Uma. Understanding Development Communication.

Gupta, V.S. Communication and Development
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Syllabus for
Master of Arts
(Journalism and Mass Communication)
based on CBCS System with LOCF
(Two Years/Four Semesters)

(To be implemented from the Academic Session: 2022-2023)

Degree: M.A. (Journalism and Mass Communication)

Department of Journalism and Mass Communication
School of Studies of Arts
Guru Ghasidas Vishwvidyalaya
Bilaspur (C.G.)- 495009
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Semester-1

Course L:T:P | Internal End
Code Assessmen | Semester
Course Opted Name of the Course Credit e e
Marks 30) | Marks
70)
Core-1 J] TT1 ‘nalism 5 30 70
Core -2 = )
Core -3 30 70
Open Elective 30 70
*Additional Credif 2
Courses
Other if any
TOTAL 2 B
Semester-IT
Course L:T:P Internal End
Code Assessmen | Semester
" t Exam Exam
Course Opted Name of the Course Credit (Total (Total
Marks 30) Marks
70)
S 30 70
S 30 70
Core -6 JMPBTT3 Media Law ang ics S 30 70
Soft 30 70
Core/Discipline 5
Specific elective |
Research JMPBTT4 o 30 70
Methodology Communication Research 2
*Additional Credit 30 70
2
Courses
Other if an;
TOTAL 24
Semester-II1 a0
Course L:T:P Internal End
Code Assessmen | Semester
7 t Exam Exam
Course Opted Name of the Course Credit (Total (Total
Marks 30) Marks
70)
Core-7 S 30 70
Core -8 JMPCTT2 Internshi S - 100
et (b)Human its ledia & B
Core/Discipline 5 ” 5
Specifc elective 2 (©) Folk Media & Community
Media
Soft 4:1:0 30 70
Core/Discipline 5
Specific elective 3
*Additional Credit 2 30 70
Courses
2 o BT e !
Ag0>-
22022 > ~\ /M
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Other if any |

TOTAL [ 22
Semester-IV.
Course L:T:P | Intern End
Code al | Semes
Assess ter
Course Opted Name of the Course Credit ment [Exam
Exam | (Total
(Total | Marks
Marks | 70)
30)
Core-9 p 30 | 70
Core-10 5 30 | 70
i ,[S,‘i’:zip“ne (a)Global Communication 30| 0
Specific elective (b)Community Radio 3
4
A Disetai o -
Dissertation | IMPDDI Distrialioh e . | 006 100
/Project
Gther if any
TOTAL 21

L= Lecture, T= Tutorial, P = Practical (Lab)
* Additional Credit courses (not mandatory in nature)
** Departments may allot 4 to 20 credits for dissertation /project work. Dissertation/Project would be

of 100 marks.

Please refer 6.3 of the CBCS PG Regulation 2021-22 for deciding number of core / softcore /
discipline specific and dissertation courses.

The departments have liberty to decide the number of these courses as per their requirements. The
above table is suggestive in nature.

The number of teaching hours per week preferably should not exceed 26-28 hours.

The soft core / Discipline specific courses will be treated as special paper of old pattern as and when
needed.

MOOC’s courses will be offered as per university guidelines

*#*Dissertation and Internship exams will be conducted of 100 marks each.

*#*#*[nternal assessment Exam will be conducted twice in each semester, each will be of 15 marks.
And the end semester Exam will be of 70 marks.

The above syllabus is based on CBCS system with LOCF.
POs(Programme Outcomes):

POL. To impart the in- depth knowledge of the concept and the role of the Journalism and the Mass
Communication
PO2. To inculcate the skills required in the field of Journalism and Mass C communication so that the
students can match the needs of the media industry and the other relevant domains of mass
communication .
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