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punics cau create a comprchesive and cohesive markct ing strilegy. However, the 

TANAI VSIS oF NTEGRATED MARKETING PROGRAMS OF DIGITAL CHANNELS The itegraliou of digital chunels ün maketiug prugrams hus become a crilical aspect for busincsses to eflectively 

ls such as soeial molia, cmail, search cagies, and onln avei proans of digital charncis involves the sollectivn, nsuremenl, andl dig 
rch aud engage çustomcs. By combiniug various 

viy oo the analysis of data lron these digial chanoels. The analysis of integ 
meirks, and customer leedbuck. Through this unalysis, businesscs can gain insights into the 

aerated arkeling program relics hevy wde webste trulie, click-lirough raies, comversion, egn ine itRrted marketing prugrams uf ligilal hanncls is Ihe abiliy w trat and masure 
dinn ofdata rom mukiple sources. understad their b:lvior anl pretienencys, This inforation can then be uscd to tailor nnarketing efurts and 

efotivencss of their madketing efforts and make daladrivcn devisivns lu uptimiz their stralegies. One ofhe 

inerent touchpoints a custonr las with a business, mrkuters can btter u 
.aalvzine dula rom digital channcls can also help identily the most impuctful channels and allocate resources 

om oumey. By onäoring th d editg to increased comversions and custoner lyaly. on bkst ows soal malia alvertising. This not only hetps mximie the ROl ofch ehann u as0 
SOin ar soming tum unial malia, a busincss can aa key insighs into the turgut udicnce. By undurdunding their demoyruphics, intnsts, an bh 

ourdingly. For instaoce, amory addtion, the analysis of integrated narketing proynversions, Bs custoners are more lácly to respond 1o nesuges that resonale wiah ther nees an in s ad ashieve 
ensurs a more eticent tSe 
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allows for the identification orps Peeinl forhusioesses lo sluv gonositive in tocuy's digúal landscope. l allows lor a decper underslanding ol 
Furhernore, dta arays of ioeeralcd marketing programs of dglat betier reuhs Overall 

of makeig eflurs, aod ulbinalcly, drives business gromh. 
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ondelevant snessaging. This can lead to unprove in steateoy, By idcntifying ureus of impruvement, busincsses can continuousy retne tmiinn 
busnesss can crcate more targe 
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