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(57) Abstract p . " s i
ABSTRACT ANALYSIS OF INTEGRATED MNG PROGRAMS OF .DIGIT..AL (_‘H{\NNELS The nuqnmnyl'du;nal Fl,lmrl: in marketing programs has become a critical aspect for businesses (o effectively
reach and engage customers. By combining various digital channcls, such as social media, email, search cugines, and ouline o pautics can Create d comp ive and cohesive marketing strategy. However, the
success of an int e arketiay program folics heavily oa the analysis of data from those digtal channcls. The analysis of integratual programs of digital channcls involves the collection, nuzsurement, and
interpretation of data irom multiple sources. This data can include website trallic, cllckv-llmnth ralcs, conversions, engagement neiris, and customer feedbock. Through this analysis, businesses can gain insights into the
effectivencss of their macketing cflorts and make data-driven devisions L vplimix their strategies. One of the major benetits of ing integrated ing programs uf digital ch 1s is the ability L track and measure
the customcr Journcy- By monitoring the differcnt touchpoints 8 \::mnu lias with a busincss, rmrkcl:.r! can better mwu their behavior aml prefirences, This information can then be uscd to tailor marketing cforts and
po zod experis for leading 10 a i u.i . loyahy. ) duta from digital channcls can also help identify the most i ful ch Is and allocate
Sogly. For i e, if 3 majority of cunversiuns arc coming I‘n_:_m sucial media, n'busmcst ‘can allocate more budget tuwands social ‘media advertising. This not only helps maximize the ROI of cach channel but alsu
ensuses a more clliciont use of resources. In addition. the analysis of lnlq‘nleld asarketing progrums can also reveal key insights into the target audi By und ling their demogruphics, intenests, and behav iors.
S eses can create more argeiod sod (cle ot mexsaging. This can lead to improved CAE1E and s, 45 are morc likcly 0 respond 1o messuges that resonate with their nceds and interests.
;mm,m.mlysiaho allows for the t of gaps and 0ppo in !hc ket strategy. By idcntifying urcus of imp i can i ly refine theic keting tactics and achievi
better results. Overall. the analysis of iv_uwllcd marketing programs of digital channels is crucial for businesses (o Muy competitive in tody's digital landscape. Tt allows for a decper ding ol ¢ sl

and ultimatcly. deives business growth.
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