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INTRODUCTION

In the ever-evolving landscape of political communication, social media has emerged as a
transformative force, revolutionizing the way political parties interact with the public and
influence public opinion. With the rapid growth of social media platforms over the past
decade, political actors have recognized the immense potential of these digital channels to
reach and engage a vast audience in real-time, transcending traditional barriers of time and
space. This dissertation delves into the captivating world of how political parties strategically

hamess social media platforms to sway public sentiment and mould the minds of the

electorate.

The digital revolution has disrupted conventional political communication strategies, giving
rise to new opportunities and challenges for political parties seeking to connect with voters
and maintain relevance in the digital age. Gone are the days when political campaigns relied
solely on traditional media outlets for disseminating information; today, social media
platforms serve as dynamic arenas for shaping political discourse and mobilizing supporters.
The vast reach and highly personalized nature of social media allow political parties to tailor

their messages to specific demographics, creating a unique and persuasive online presence.

At the heart of this research lies the exploration of the mechanisms through which political
parties navigate the intricate world of social media to craft narratives that resonate with their
target audience. Social media algorithms play a critical role in determining the visibility of
political content, making it essential for political parties to understand and adapt to the ever-

changing rules governing online visibility and engagement.

Furthermore, the dissertation investigates how political parties exploit the interactive nature
of social media platforms to foster direct engagement with citizens. By analyzing the use of
visual content, hashtags, and storytelling techniques, the study seeks to uncover the ways in

which political parties seek to captivate and persuade the minds of the public, transcending
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