




































































 

 

 

 

 

1. SEVENTH SEMESTER (20 Credits) 

     (Course structure for the UG (Honours)  page 1-22 

 

 
 

2. SEVENTH SEMESTER (19 Credits) 

     (Course structure for the UG (Honours with Research) page 23-38 
 

 

 

 

DEPARTMENT OF COMMERCE 

 

 

 

COURSE STRUCTURE 

For 

 

UG (Honours) 

 

 
GURU GHASIDAS VISHWAVIDYALAYA, 

BILASPUR (C.G.) 

(A Central University) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

DEPARTMENT OF COMMERCE 

(School of Studies in Commerce & Management) 

 

SYLLABUS FOR 04 YEAR UG PROGRAMME 

        With Multiple Entry-Exit Option 2023-24 
 

                SEVENTH SEMESTER (20 Credits) 

                             (Course structure for the UG (Honours) 

 

 

 

 

 

 

 

NAME OF THE COURSE: MIS & OPERATION RESEARCH 

COURSE 

TYPE 

COURSE 

CODE 

NAME OF THE 

COURSE 

CREDIT level 

 

EVALUATION 

SCHEME 

REMARKS 

L T P Total IA ESE SUB-

TOTAL 

MAJOR 

  

MIS & Operation 

Research 

 

4 1 0 5 5 30 70 100 

The Course shall be taken 

by students of Commerce 

 

  

Financial 

Reporting 

 

4 1 0 5 5 30 70 100 

  

Human Resource 

Planning & 

Development 

 

4 1 0 5 5 30 70 100 

MINOR 

(any one) 

 Entrepreneurship 

& Intellectual 

Skills 

3 1 0 4 5 30 70 100 
The Course shall be taken 

by the students of :  

• Other 

department of 

GGV 
 International 

Business 
3 1 0 4 5 30 70 100 

 

SEMINAR 

 

 

 

   

1 

    

 

            

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  COURSE LEVEL OF COURSE TOTAL NOS. OF 

As per the National Curriculum Framework of UGC for 

04 Years Undergraduate Programs with Multiple Entry-Exit option 2023-24 



 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies etc., 

Course Objective: The course aims to assist the students in synthesizing their knowledge from many 

functional areas, understanding the decision-making process inside organizations and recognizing the 

significance of Information Systems in gaining a competitive advantage in today's society. To make 

familiarize with the fundamental principles of Operational Research 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 Understand the concepts of Management Information System and Information Systems. 

CO2 Understand the concepts of Information Systems. 

CO3 Know about Computers and Information Processing. 

CO4 Understand the concepts of System Analysis and Design 

CO5 Understand the concepts of Operational Research. 

 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Management Information System: Concept, Meaning, MIS support for 

planning, Organizing and controlling, Structure of MIS, Information for 

decision -making, Information system for competitive advantage, Systems 

approach to problem solving, Challenges in the development of MIS, MIS 

function in an organization. 

 

12 CO1 

II Information Systems: Concept, Characteristics of System, Systems 

classification, Categories of Information Systems, Strategic information 

system and competitive advantage. Information systems and their role in 

Business systems, changing role of information systems, Users and Types of 

information systems, Transaction Processing Systems, MIS decision support 

systems, executive support system; Enterprise Resource Planning (ERP) 

system, Business expert system. 

12 CO2 

III Computers and Information Processing: Classification of Computer, Input 

and Output Devices, Storage devices, Batch and Online processing, Hardware, 

Software, Database management Systems. 
15 CO3 

IV System Analysis and Design: Role of System Analyst, Functional 

Information system. 

Decision Support Systems: Meaning, Group Decision Support Systems, 

Business Process Outsourcing,   

15 CO4 

V Operational Research (OR): Concept, Evolution of OR, Need of OR, 

Development of OR, Applications of Operations Research, Phases of OR 

study, Scope and limitations of OR, OR in decision making, Applications of 

OR. 

16 CO5 

 

Suggested Readings: 

       TYPE CODE COURSE CREDIT TEACHING HOURS 

Major  5 5 75 



 

1. Danoes, John D. Radebaugh, Lee H., and Daniel P. Sullivan International Business: Environment 

and Operations, 12th ed., Prentice Hall, 2009. 

2. Mudrick& Ross , "Management Information Systems", Prentice - Hall of India. 

3. Sadagopan , "Management Information Systems" - Prentice- Hall of India 

4. CSV Murthy -"Management Information Systems" Himalaya publishing House. 

5.  Dr. S.P. Rajagopalan ,"Management Information Systems and EDP " , Margham Publications , 

Chennai 

6.  Taha, Hamdy A. “Operations Research:Principles and Applications" by G.Srinivasan, PHI 

7. G. Srinivasan, “Operations Research: Principles and Applications" PHI Learning Private Limited. 

8. Ravindran, Phillips and Solberg, "Operations Research: Principles and Practice". 

9. Hillier and Liberman, "Operations Research: Concepts and Cases" McGraw-Hill  

 

Note: Latest edition of the text books should be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NAME OF THE COURSE: FINANCIAL REPORTING  



 

 

Teaching Pedagogy: Interactive lectures and case studies, Group discussions and presentations, 

Problem-solving exercises and assignments, Practical simulations, Guest lectures from industry 

professionals. 

Course Objectives: 

● Equip students with a comprehensive understanding of Indian Accounting Standards (Ind AS) 

and their convergence with International Financial Reporting Standards (IFRS). 

● Develop critical thinking skills to analyze and interpret financial statements prepared under Ind 

AS. 

● Impart practical knowledge for applying Ind AS to specific accounting transactions. 

● Foster ethical considerations and good corporate governance practices in financial reporting. 

 

Course Outcomes (COs): 

CO1 Explain the conceptual framework for financial reporting and its influence on financial statement 

presentation. 

CO2 Compare and contrast the key differences between Ind AS and the previous Indian Accounting 

Standards (AS). 

CO3 Evaluate the benefits and objectives of preparing Interim Financial Reports (IFR) and critically 

assess an organization's financial position using IFR data. 

CO4 Apply relevant Ind AS and IFRS to specific accounting transactions, including inventory 

valuation, revenue recognition, property, plant & equipment valuation, and intangible asset 

valuation. 

CO5 Conduct advanced financial ratio analysis (liquidity, solvency, profitability, efficiency, and 

DuPont Chart) to assess a company's financial health. 

CO6 Employ trend analysis and forecasting techniques to predict future financial performance based 

on historical financial statements. 

CO7 Critically evaluate earnings management strategies and their implications for financial reporting. 

CO8 Demonstrate an understanding of business segment reporting and the importance of corporate 

governance in financial reporting. 

CO9 Apply Ind AS 101 to prepare financial statements for the first-time adoption of Ind AS. 

 

 

Unit Content 
Lectures 

(Hours) 
CO 

I Introduction to Financial Reporting Frameworks 

● Comprehensive overview of Indian Accounting Standards (Ind 

AS) and their convergence with International Financial Reporting 

Standards (IFRS) 

● Comparative analysis, presented in a tabular format, highlighting 

the key differences between the previous Indian Accounting 

Standards (AS) and the current Ind AS framework 

● In-depth exploration of the conceptual framework for financial 

reporting and its influence on the presentation of financial 

statements 

 

 

10 
CO1  

& 

 CO2 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH      SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major  5 5 75 



 

Unit Content 
Lectures 

(Hours) 
CO 

● Indian Accounting Standard (Ind AS) 101: First-time Adoption of 

Indian Accounting Standards 

 

II Interim Financial Reporting (IFR) 

● Elucidation of the benefits and objectives of preparing Interim 

Financial Reports (IFR) for companies 

● Understanding the accounting standards governing interim 

financial information (Ind AS 34) 

● Employing IFR data to conduct a critical assessment of the 

organization's financial position throughout the fiscal year 

 

10 CO3 

III Application of Ind AS and relevant IFRS/IAS to Specific Transactions 

● Comprehensive understanding of inventory valuation methods 

(FIFO, LIFO, weighted average) as prescribed by Ind AS 2. 

● Indian Accounting Standard (Ind AS) 8:     Accounting Policies, 

Changes in Accounting Estimates and Errors 

● Indian Accounting Standard (Ind AS) 10:     Events after the 

Reporting Period 

● Development of skills to prepare Cash Flow Statements, 

categorizing activities into operating, investing, and financing (Ind 

AS 7). 

● Elucidation of the revenue recognition process as outlined in Ind 

AS 15. 

● Exploration of property, plant, and equipment (PPE) valuation, 

including initial cost and subsequent measurement considerations 

(Ind AS 16). 

● Analysis of accounting practices related to asset impairment under 

Ind AS 36. 

● In-depth examination of intangible asset valuation (Ind AS 38). 

● Understanding of accounting for foreign currency transactions as 

per Ind AS 21. 

 

25 CO4 

IV Financial Repoting Analysis 

● Advanced financial ratio analysis (liquidity, solvency, profitability, 

efficiency and Dupont Chart) with case studies  

● Trend analysis and forecasting techniques using financial 

statements  

● Locating and analyzing financial data from annual reports of listed 

companies  

● Critical analysis of earnings management strategies and their 

implications 

 

15 

CO5,  

 

CO6  

&  

CO7 

V Business Segments and Corporate Governance 

● Classification of different business segments and their performance 

reporting 

● Corporate governance and ethical considerations in financial 

reporting 

 

● Indian Accounting Standard (Ind AS) 27:     Separate Financial 

Statements 

● Other Relevant IND AS and IFRS. 

15 
CO8  

&  

CO 9 



 

Unit Content 
Lectures 

(Hours) 
CO 

 

 

Book References: 

1. Chartered Accountants of India (ICAI) - Ind AS & IFRS Standards 

2. Accounting Standards Update Service (ASUS) - ICAI 

3. Financial Reporting (Latest Edition) - Pevzner, M., & Beyer, J. R. 

4. Financial Statement Analysis (Latest Edition) - Brigham, E. F., & Ehrhardt, M. C. 

5. Financial Accounting Theory and Practice (Latest Edition) - Watts, R. L., & 

Zimmerman, J. L. 

6. Financial Reporting, Analysis, and Interpretation by B. S. Raman 

7. Advanced Accounting by R. L. Gupta and M. Radhaswamy 

8. Financial Reporting and Analysis: Using Financial Accounting Information by Charles 

H. Gibson 

9. Indian Accounting Standards (Ind AS) and IFRS by D. S. Rawat 

10. Financial Reporting and Analysis: A Global Perspective by David Young and Jacob 

Cohen 

 

Note: Latest edition of the text books should be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: HUMAN RESOURCES PLANNING AND DEVELOPMENT 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies etc., 

Course Objective: To know basic of human resources development and planning, concept of career 

planning, training, human resources evaluation and stress of employee etc. 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 To know the basic meaning of HRP and HRD concept, etc. 

CO2 To understand meaning of career planning, need of career planning, difference between career 

planning and HRP etc. 

CO3 To Understand concept of HRD its element, and environment, human resources accounting  

and auditing etc. 

CO4 To understand the basics training, need of training, methods of training and identifications of 

stress in employee etc 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Human Resources Planning and Development: 

Approaches to Human Resource Planning, 

Concept, importance, Need for Human Resource Planning, 

objectives Types of HR plan, Dimensions of Human Resource 

Planning, 

Approaches-Social Demand Approach, 

Rate of Return Approach, Manpower Requirement Approach. 

Human Resource Information System, 

Human Resource Planning Process, Approaches to Human Resource 

Planning, Benefits of Human Resource Planning. 

15 CO1 

II Career Planning: 

Concept, objective, Career Stages, Significance of Career Planning, 

Need and Components of Career Planning, Career planning vs. 

Human resource planning, career planning vs. succession planning, 

Process of career planning and career development. 

15 CO2 

III Concept of HRD and Evaluation: 

System concept, Role of HRD, Professionals, HRD climate and its 

element, HRD Function, HRD Process, Role of line managers and 

supervisors in HRD. 

Human Resources Evaluation: Human Resources Audit and 

Human Resource Accounting, 

Succession planning, HR Metrics. 

15 CO3 

IV Training and Identification of Stress:   

Conceptual framework for training; Identification of training needs; 

Determination of training objectives, Training methods and their 

selection criteria; Evolution and Follow up training.   

Stress : definition, personality traits, emotional management, 

categories of stressors, identification of stress at various level. 

 

15 CO4 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major  5 5 75 



 

 
Suggested Readings:  

1. Bhattacharya, DipakKumar – Human Resource Planning, ExcelBooks. 

2. T.V.Rao Human Resource Development Oxford IBH Publication 

3. Aswathapa, Human Resource, and Personnel Management Text &Cases, TMH. 

4. Desimone &Harries–Human Resource Development –Thomson Learning. 

5. Satrapi, K. (2007). Human Resource Management. New Delhi: Tata McGraw-Hill. 

6. Chhabra, T. N. (2004). Human Resource Management. Delhi: Dhanpat Rai &Co.   

 

Note: Latest edition of the text books should be used. 

 

  



 

NAME OF THE COURSE: ENTREPRENEURSHIP & INTELLECTUAL SKILLS 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies etc., 

Course Objective:  The objective of this course is to acquaint the student with key issues concerning 

entrepreneurship, innovation and creativity in business. The subject offers the overview of 

entrepreneurship and develops the understanding of specific intellectual skills. It supports entrepreneurial 

attitudes and motivation and develops skills needed for business start-up and efficient entrepreneurial 

approach. Another objective is to make participants to appreciate the nature, scope and differences of 

IP, its different utilities and approaches. 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1  Understand the basic elements of Entrepreneurship and intellectual skills and also know about 

creative behavior of an entrepreneur. 

CO2 Know about Creative Development and its process. 

CO3 Develop ideas related to development of new businesses/ startups. 

CO4 Learn the importance of creativity and innovation in entrepreneurship and also    use and 

support of intellectual property in entrepreneurship. 

 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Introduction to entrepreneurship and intellectual Skills: Meaning, 

Elements, Characteristics and Importance of Entrepreneurship and 

Intellectual Skills. 

Innovation and Entrepreneurship: Meaning of Innovation, invention and 

creativity, Types of innovation; Entrepreneurship and creative response to 

the society’ problems and at work; creative behaviour. 

15 CO1 

II Creativity development: Methods supporting creative thinking and 

innovations and their application. The creative process in new product, 

service and organisational development Entrepreneurial opportunities 

recognition and development: Coming up with new ideas, innovation 

process. Recognition of unsatisfied market need and/or ineffectively used 

resources.  

15 CO2 

III Development of Business: Sources of business ideas and tests of feasibility: 

Significance of writing the business plan/ project proposal including 

feasibility analysis – Contents of business plan/ project proposal - Designing 

business processes, location, layout, operation, planning and control - 

preparation of project report, Project submission/ presentation and appraisal 

thereof. 

15 CO3 

IV Creativity and innovation in entrepreneurial organisations. Cultural 

diversity and creativity, Intellectual Property and entrepreneurship: 

Trademark-Definition, Types, Registration, Trademark infringement; 

Patent-introduction, Patent infringement, Patent strategies. Copyright – 

Definition and subject matter, Copyright and related rights, Copyright 

registration and entrepreneurship; Copyright infringement. 

15 CO4 

 

 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Minor          5         4 60 



 

Suggested Readings:  

1. Desai, V. Dynamics of Entrepreneurial Development and Management, Himalaya Publishing 

House.  

2. Singh, Nagendra P. Emerging Trends in Entrepreneurship Development: Theories and Practice. 

New Delhi: ASEED.  

3. Khanka, SS. Entrepreneurial Development, S. Chand & Co, Delhi.  

4. Ramachandran, K. Entrepreneurship Development, McGraw-Hill Education. 

5. Narayanan, V. K.. Managing technology and innovation for competitive advantage. Pearson 

education, New Delhi. 

6. Kuratko and Rao. Entrepreneurship: A South Asian Perspective, Cengage Learning.  

7. Dorf , Byers & Nelson. Technology ventures from idea to enterprise. McGraw-Hill Education. 

8. Hisrich, Peters and Shepherd. Entrepreneurship, McGraw-Hill Education. 

9. Dollinger, Mare J. Entrepreneurship: Strategies and Resources. Illinois, Irwin.  

10. Holt, David H. Entrepreneurship: New Venture Creation. Prentice-Hall of India, New Delhi.  

11. Plsek, Paul E. Creativity, Innovation and Quality. (Eastern Economic Edition), New Delhi: 

Prentice-Hall of India. ISBN-81-203-1690-8.  

12. ICSI Study Material for PROFESSIONAL PROGRAMME, INTELLECTUAL PROPERTY 

RIGHTS-LAWS AND PRACTICES. 

Note: Latest edition of textbooks may be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: INTERNATIONAL BUSINESS 

 

 

Pedagogy: Classroom lectures, tutorials, Group discussions, Seminar, Case studies etc., 

Course Objective:  

1) Knowledge: Basic and broad knowledge in international business environment, strategies and 

management. Ability to apply concepts, principles and theories to simple business situations. 

 2. Global Perspective: Awareness of the different thinking and viewpoints of diverse cultures. 

 3. Awareness of the global business environment and its impacts on businesses.  

4. Practical Application: Use of excel tools in real world scenarios. 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 Explain the concepts in international business with respect to foreign trade/international 

business 

CO2 Apply the current business phenomenon and to evaluate the global business environment in 

terms of economic, social and legal aspects 

CO3 Analyze the principle of international business and strategies adopted by firms to expand 

globally 

CO4 Integrate concept in international business concepts with functioning of global trade 

 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Introduction: 

Scope and importance of international business; Globalization and its 

drivers; Modes of entry into international business. 

 

08 

 

CO1 

II Theories of international trade; Government intervention in 

international trade; Tariff and non-tariff barriers; India’s foreign trade 

policy. 

 

10 

 

CO2 

III Foreign direct investment (FDI) and foreign portfolio investment 

(FPI); Types of FDI, Costs and benefits of FDI to home and host 

countries; Trends in FDI; India’s FDI policy. 

 

12 

 

CO3 

IV Balance of payments (BOP): Importance and components of BOP; 

Regional Economic Integration: Levels of Regional Economic 

Integration; Trade creation and diversion effects; Regional Trade 

Agreements: European Union (EU), ASEAN, SAARC, NAFTA. 

 

 

16 

 

 

CO4 

Suggested Readings: 

1. Bayliss and Smith/ OUP UK. Vohra, The Globalization of World Politics: 

Introduction to International Relations; 

2. C. W. Pevehouse Jon and S. Goldstein Joshua / Pearson, International Relations, 11th Edition; 

3. Ghosh Peu /PHI Learning Pvt. Ltd; Fifth edition, International Relations; 

4. V N Khanna /Vikas Publishing house, International Relations Paperback 

Note: Learners are advised to use the latest edition of textbooks. 
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COURSE 

TYPE 

COURSE 

CODE 

NAME OF THE 

COURSE 

CREDIT level 

 

EVALUATION 

SCHEME 

REMARKS 

L T P Total IA ESE SUB-

TOTAL 

MAJOR 

  

Derivative Market 

Operation 

 

3 2 0 5 5 30 70 100 

The Course shall be taken 

by students of Commerce 

 
  

Cost and 

Management Audit 

 

3 2 0 5 5 30 70 100 

MINOR 

 

 Corporate Tax 

planning and 

Management 

2 1 1 4 5 30 70 100 

The Course shall be taken 

by the students of:  

• Other 

department of 

GGV 

 
Forex Management 2 1 1 4 5 30 70 100 

Seminar 

 

 
-- 

   
2 

    
 

 

As per the National Curriculum Framework of UGC for 

04 Years Undergraduate Programs with Multiple Entry-Exit option 2023-24 



 

NAME OF THE COURSE: DERIVATIVES MARKET OPERATIONS 

 

 

Pedagogy: Classroom lectures, tutorials, Group discussions, Seminar, Case studies etc., 

 

Objective: To provide basic knowledge about Financial Derivatives and acquaint students with 

derivatives instruments and its market terminology. 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 To provide basic understanding of Derivatives and its market in India 

CO2 To help students in identifying technical terms related to derivatives trading 

CO3 To acquaint them to differentiate among different forms of derivatives; 

CO4 To guide students towards basic models of options pricing and calculating it using the help of 

software. 

 

 

Unit Content Lectures 

(Hours) 
CO 

 

I 

Derivatives: Introduction, Meaning, purpose and types of 

derivatives: Forward contracts, Futures, Options, Swaps, and other 

derivatives; 

 

Financial Derivatives Market in India: Need for Derivatives, 

Evolution of Derivatives in India, Growth of Derivatives Trading 

in Indian Financial Market; Role of Derivatives in Hedging Risks. 

 

 

08 

 

 

CO1 

II The Imputes of Risk Management: benefits- dealers & other 

participants – managing market risk – Delta – Theta – Gamma- Vega 

hedging – value at risk- derivatives in the organisation – accounting 

and tax for derivatives – avoiding derivatives losses- regulations. 

 

10 

 

CO2 

III Financial Futures: Meaning and Salient Features; Types of 

Financial Futures 

– Stock Index 

Futures, Interest Rate Futures, Currency Futures, Bond Index 

Futures, and Cost of Living 

Index Futures; Trading Mechanism of Futures Contracts: Maturity, 

Contract Size, and Contract Multiplier, Tick Size, and Settlements. 

 

 

12 

 

 

CO3 

IV Options: Meaning and Salient Features; Types of Options – Call 

Option and Put Option, Stock options, Foreign currency options, 

Index options; Option Trading Strategies: Straddle, Strangle, 

Condor, Strip, and Strap; 

 

Valuation of Options: Binomial Option Model, and Black-Scholes 

Pricing Model. 

 

 

10 

 

 

CO4 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: EIGHTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major  5 5 75 



 

V Swaps: Meaning and Salient Feature; Types of Swaps – Currency 

Swaps, Interest Rate Swaps; Mechanism of Swaps Trading. 

 

Principles of option pricing- put call parity relationship – option 

pricing models – The black Scholes model- The Binomial Model- 

Principles of forward and future pricing- the cost of carry model. 

 

 

 

08 

 

 

 

CO5 

 

Suggested Readings: 

 

1. Vohra, N.D. & Bagri B.R: Future and Options. 

2. Bishnu Priya Mishra, Financial Derivatives, Excel Books, New Delhi. 

3. Bhalla, V.K. Financial Derivatives, Sultan Chand, New Delhi. 

4. Satyanarayana Chary.T., Financial Derivatives, Excel Books, New Delhi. 

5. Preeti Singh, Financial Institutions, Ane Books India, New Delhi. 

6. Gupta S L., Financial Derivatives: Theory, Concepts and Problems, Prentice Hall of India, 

New Delhi. 

7. Kumar S S S., Financial Derivatives, Prentice Hall of India, New Delhi. 

8. Franklin R. Edwards, “Futures and Options”, tata Mc Graw Hill, 1992. 

9. Chance, “Introduction to derivatives and risk Management”, Thomson Learning, 2002. 

Note: Learners are advised to use the latest edition of textbooks.



 

NAME OF THE COURSE: COST & MANAGEMENT AUDIT 

 

 

 

 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies etc. 

Objective: To provide in-depth knowledge of cost and management audit. 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 understand the basics of cost and management audit. 

CO2 understand the important sections of companies act 2013 relating to cost audit. 

CO3 understand the cost accounting record rules 

CO4 understand the concept and techniques of audit. 

 

 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Meaning, nature, objectives and scope of cost audit, Concepts of efficiency audit, 

Propriety audit, Management Audit, Social audit, Operational Audit, Energy Audit, 

VFM audit, Performance Audit, Difference between cost audit, management audit 

and financial audit. Advantages and limitations of Cost Audit. 

05 CO1 

II Important sections of Companies Act 2013 relating to Cost Audit, Books of 

Accounts to be maintained, Qualification, Disqualification, ceiling on Number of 

cost audit, Appointment of cost auditor, rights and responsibilities, status, 

relationship and duties and liabilities, professional ethics and code of conduct for 

cost auditor.  

8 CO2 

III (a) Cost Accounting Record Rules-meaning –list of cost accounting records 

essential records and statistical record-application of CAAR and maintenance of 

record important cost accounting records such as Raw Materials, wages, overheads, 

depreciation production records, sales records consumable stores & spares R&D 

Expenses Benefits derived from cost accounting records preservation of cost 

accounting records.   

(b) Cost Audit Report Rules-contents-annexure to cost audit reports, types of report- 

distinctions between notes and qualifications to the report. Report and opinion, 

special emphasis on Cost auditors’ observation, Necessity of cost audit, End use of 

cost Audit Report. Cost audit as an aid to management. 

8 CO3 

IV Auditing Techniques and Internal Audit Introduction  

A. Test Check – Test Checking Vs Routing Checking, test Check meaning, 

features, factors to be considered, when Test Checks can be used, advantages, 

disadvantages, precautions.   

B. Audit Sampling – Audit Sampling, meaning, purpose, factors in determining 

sample size – Sampling Risk, Tolerable Error and expected error, methods of 

selecting Sample Items Evaluation of Sample Results auditors Liability in 

conducting audit based on Sample   

C. Internal Control – Meaning and purpose, review of internal control, 

advantages, auditors duties, review of internal control, Inherent Limitations of 

Internal control, internal control samples for sales and debtors, purchases and 

12 CO4 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major  5 5 75 



 

creditors, wages and salaries. Internal Checks Vs Internal Control, Internal Checks 

Vs Test Checks. D. Internal Audit – Meaning, basic principles of establishing 

Internal audit, objectives, evaluation of internal Audit by statutory auditor, 

usefulness of Internal Audit, Internal Audit Vs External Audit, Internal Checks Vs 

Internal Audit 

V Auditing Techniques: Vouching & Verification A. Audit of Income – Cash 

Sales, Sales on Approval, Consignment Sales, Sales Returns Recovery of Bad Debts 

written off, Rental Receipts, Interest and Dividends Received Royalties Received   

B. Audit of Expenditure – Purchases, Purchase Returns, Salaries and Wages, Rent, 

Insurance Premium, Telephone expense Postage and Courier, Petty Cash Expenses, 

Travelling Commission Advertisement, Interest Expense   

C. Audit of Assets Book Debts / Debtors, Stocks – Auditors General Duties; 

Patterns, Dies and Loose Tools, Spare Parts, Empties and Containers Quoted 

Investments and Unquoted Investment Trade Marks / Copyrights Patents Know-

How Plant and Machinery Land and Buildings Furniture and Fixtures   

D. Audit of Liabilities – Outstanding Expenses, Bills Payable Secured loans 

Unsecured Loans, Contingent Liabilities 

12 CO4 

 

Suggested Readings:  

1. Ramnathan, A. R., Cost and Management Audit, Tata McGraw Hill Publishing, New Delhi.  

2. Saxena, Vashist. Cost and Management Audit, Sultan Chand and Sons, New Delhi.  

3. Tikha, J. G. Cost and Management Audit, ENCOMS BOMBAY 

4. Jain, Abhishek Gautamchand, Cost and Management Audit, Himalaya Publishing House 

5. Study material of CMA final paper 17 

6. Scanner for CMA final paper 17 

Note: Latest edition of the text books should be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: CORPORATE TAX PLANNING AND MANAGEMENT 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies etc., 

Course Objective: The main objective of this subject is to impart knowledge to learners about how to minimise 

tax liability of a company through proper tax planning and tax management, how many types of company as per 

income tax act, different types decisions taken in company, how to compute tax liability of a company and related 

many provisions etc. 

 

Course Outcome: - After completion of the course, learners will be able to: 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Tax Planning and Tax Management: 

Concept of tax planning and tax management, Tax evasion and tax avoidance; 

Rationale of corporate tax planning; Nature and scope of tax planning in companies; 

Importance of tax planning as a management decision; Objectives and basis of tax 

planning; Tax Planning and Corporate Planning, Advance payment of tax; Tax 

deduction/collection at source; 

Documentations, Returns of tax, Certificates Interest payable by 

assesses/governments; Collection and recovery of tax; Assessment, reassessment. 

15 CO1 

II Tax Planning and Nature of Business: Tax Planning and forms of business (Sole 

proprietorship, Partnership, LLP and Company); Tax Planning with reference to 

location of undertaking, Type of activities, Ownership pattern, Tax provisions for new 

businesses, Export business, Industrial undertakings and infrastructure development 

undertaking, Enterprises located in SEZs, Businesses in special category states, Hotel 

industry, Telecom industry, Entertainment industry, Information Technology 

Industry, Power, Shipping and Aircraft, Oil and Minerals, Venture capital fund, 

Mutual funds, Insurance, construction, and retail businesses related tax provisions; 

Deduction allowed to respective industries; (Sections 32AD, 33AB, 3ABA; Sections 

35ABB, 35AD; and 

Sections 80-IA, 80-IAC, 80-IB, 80-IBA, 80-ID, 80-IE 80JJA); 

15 CO2 

III Tax Planning and Business Decisions: Tax planning with reference to specific 

management decisions such as Make or buy, Own or lease, Repair or replace; Owning 

or leasing of an asset; Instalment vs Hire purchase, Purchase of an asset out of own 

funds or out of borrowed capital; Manufacturing or buying; Repairing, replacing, 

renewing or renovating an asset, Double taxation relief – bilateral and unilateral relief 

related provisions; Provisions related to advance tax computation and payment 

procedure. 

15 CO3 

PROGRAMME: B.COM. (HONS.) YEAR: FOURTH SEMESTER: EIGHTH 

 

COURSE 

TYPE  

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Minor  5 4 60 

CO1 Understand the basics of tax planning, tax evasion, tax avoidance and tax management. 

CO2 Know different type of business and their nature and deductions available for that with reference to 

taxation in India. 

CO3 Aware about different type of decision making taken in company for minimisation on tax. 

CO4 Learn how to compute tax liability of a company and related provisions. 



 

IV Computation of Tax Liabilities of different Types of companies:  

Indian company, Domestic company, Foreign company, Investment company; 

Residential status of companies and tax incidence, clubbing of income; Taxation of 

Company - Computation of tax liability; Tax liability and Minimum Alternate Tax, 

MAT Provision, MAT Credit; Carry forward and set off of losses in case of certain 

companies; Deductions available to corporate assesses;  

 

15 CO4 

 

Suggested Readings:  

1. Ahuja, Girish & Gupta ,Ravi: Systematic Approach to Income Tax; Bharat Law House, New Delhi. 

2. Mehrotra, H. C.: Income Tax Law; Sahitya Bhawan, Agra. 

3. Pagare, Dinkar: Law and Practice of Income Tax; S. Chand & Sons, New Delhi. 

4. Saklecha, Sripal; Income Tax, Satish Printers, Indore. 

5. Acharya. Shuklendra and Gurha. M.G. Tax Planning under Direct taxes. Modern Law Publications, 

Allahabad. 

6. Ahuja. Girish. and Gupta, Ravi. Corporate Tax Planning and Management. Bharat Law House, Delhi. 

7. Lakhotia, R.N. and Lakhotia, S. Corporate Tax Planning Handbook. Vision Books. 

8. Mittal, D.P. Law of Transfer Pricing. Taxman Publications Pvt Ltd., New Delhi. 

Note: Latest edition should be preferred. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: FOREX MANAGEMENTENT 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case studies etc., 

Course Objective: To provide an understanding of the foreign exchange management system and technical 

analysis of the trend lines in the trade finance. 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 Develop Insights about the foreign exchange rate policies. 

CO2 Present and analyse central bank policies for exchange rate 

CO3 Understand the treasury set up 

CO4  Develop the skills to analyse trend lines 

CO5 Gain Knowledge about the export and import procedures 

 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Exchange Rate Policies Adopted by Various Countries, Features of International 

and Indian Forex Markets, Direct and Indirect Rates, Two-Way Quotations, Pips, 

Spread, Value Dates-Cash, Tom, Spot, Cross Rates, Rupee Based Currencies’ Rate 

Calculation.  

 

5 CO1 

II Central Banks’ Role in Currency Markets, Exchange Position & Funds Position & 

Gaps, Rate Calculations - Card Rates, Export, Import, Inward & Outward 

Remittances’ Rates, Forward Contract Rates, Forward Rates-Swaps, Forward 

Contracts–Booking, Cancellation, Early Delivery, Extension 

 

8 CO2 

III Treasury Set Up, Dealing Room, Risks in Dealing Room Operations, Risk Limits 

Like Daylight, Overnight, Stop Loss, Economic Factors Affecting Exchange Rates 

 

8 CO3 

IV Technical Analysis – Introduction to Trend Lines, Support, Resistance, Reversal 

Patterns like Double Top, Head and Shoulders and Japanese Candlestick Patterns 

like Hammer, Shooting Star, Bullish/Bearish Engulfing  

 

11 CO4 

V Basic Export Procedures, Import Procedures, Letters of Credit, Negotiation of 

Documents, UCPDC, Factoring, Forfeiting, External Commercial Borrowings, 

Syndicated Loans, FCCB, Buyers’ Credit 

 

13 CO5 

 

 

 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: EIGHTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Minor  5 4 60 



 

Suggested Readings:  

1. Forex Management- Dr. Paresh Shah, Biztantra publication. 

2. Foreign Exchange Management- Esha Sharma, Laxmi Publications. 

3. Financial, Treasury and Forex Management – Institute of Company Secretaries of India 

4. Theory and Practice of Forex and Treasury Management – Module II, Institute of Chartered Accountants 

of India 

Note: Latest edition of the text books should be used. 
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COURSE 

TYPE 

COURSE 
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NAME OF THE 

COURSE 

CREDIT 
L

ev
el
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C
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e 

 

EVALUATION 

SCHEME 
REMARKS 

L T P Total IA ESE SUB-

TOTAL 

MAJOR 

  

 

 

Business Research 

Methods 

 

4 1 0 5 5 30 70 100 

The Course shall be taken 

by students of Commerce 

 

  

 

 

Computer 

Application in 

Research 

 

4 1 0 5 5 30 70 100 

  

 

Application of 

Open Source 

Software in 

Research 

 

4 1 0 5 5 30 70 100 

 

MINOR 

 

 

 

Project 

Management 

 

3 1 0 4 4 30 70 100 

 

 

The Course shall be taken 

by the students of :  

• Other 

department of 

GGV 

 

 

 

 

As per the National Curriculum Framework of UGC for 

04 Years Undergraduate Programs with Multiple Entry-Exit option 2023-24 



 

 

NAME OF THE COURSE: BUSINESS RESEARCH METHODS 

 

 

 

 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, Case Study and SPSS / Excel etc., 

Course Objective: This course aims at providing the general understanding of business research and the methods 

of business research. 

Course Outcome: - After completion of the course, learners will be able to: 

 

 

Unit Content Lectures 

(Hours) 

CO 

 

I 

Introduction to Research Meaning of research; Types of research- Exploratory 

research, Conclusive research; The process of research; Research applications in 

social and business sciences; Features of a Good research study 

5 CO1 

II Research Problem and Formulation of Research Hypotheses Defining the 

Research problem; Problem identification process; Components of the research 

problem; Formulating the research hypothesis- Types of Research hypothesis; 

Writing a research proposal- Contents of a research proposal and types of research 

proposals. 

7 CO2 

III Research Design Meaning of Research Designs; Nature and Classification of 

Research Designs; Exploratory Research Designs: Secondary Resource analysis, 

Case study Method, Expert opinion survey, Focus group discussions; Descriptive 

Research Designs: Cross-sectional studies and Longitudinal studies; Experimental 

Designs, Errors affecting Research Design 

10 CO3 

IV Primary, Secondary Data and Questionnaire Design Classification of Data; 

Secondary Data: Uses, Advantages, Disadvantages, Types and sources; 

Questionnaire method; Types; Process of Questionnaire Designing; Advantages 

and Disadvantages of Questionnaire Method 

6 CO4 

V Attitude Measurement Scaling and Sampling Types of Measurement Scales; 

Attitude; Classification of Scales: Single item vs Multiple Item scale, Comparative 

vs non-comparative scales, Measurement Error, Criteria for Good Measurement; 

Sampling concepts- Sample vs Census, Sampling vs non-sampling error; Sampling 

Design; Determination of Sample size- Sample size for estimating population 

mean, Determination of sample size for estimating the population proportion 

12 CO5 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major          5         5 75 

CO1 understand advanced design, methodologies, and analysis in business research methods, including key 

terms, classifications and systematic applications to the research data and design of a research project. 

CO2 understand the importance of research and various methods that researcher used to investigate problems 

CO3 apply modern analytical tools for business decisions 

CO4 derive strategies from the research 

CO5 understand the challenges in collecting the data collection and analysis 

CO6 interpret the data to make meaningful decisions 



 

VI Testing of Hypotheses Concepts, Steps in testing of hypothesis, Test Statistic for 

testing hypothesis about population mean; Tests concerning Means- the case of 

single population; Tests for Difference between two population means; Tests 

concerning population proportion- the case of single population; Tests for 

difference between two population proportions. 

Research Report Writing Types of research reports – Brief reports and Detailed 

reports; Report writing: Structure of the research report- Preliminary section, Main 

report, 

15 CO6 

 

Suggested Readings: 

1. Wilkinson T.S. and Bhandarkar P.L.: Methodology and Techniques of Social Research, Himalaya. 

2. DonaldR.Cooper and Pamela S, Schindler: Business Research Methods. Latest Edition, Irwin McGraw- 

Hill International Editions, New Delhi 

3. Research Methodology Methods & Techniques – C.R.Kothari 

4. Statistics for Management – Richard L Levin   

5. Neresh K. Malhotra: Marketing Research, Latest edition. Pearson Education. 

6. Dipak Kumar Bhattacharyya. Research Methodology. Excel Books, New Delhi. 

7. P. C. Tripathy: A text book of Research Methodology in Social Science (Sultan Chand) 

8. Business Research Methods – Naval Bajpai – Pearson Publications 

9. SPSS Explained, Hinton, Brownlow, Mc Murray and Cozens, Tata McGraw Hill 

10. SPSS for Windows Step by Step, George & Mallery, Pearson Education 

 

Note: Latest edition of the text books should be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: COMPUTER APPLICATION IN RESEARCH 

 

 

 

Pedagogy: Classrooms lecture, tutorials, Group discussion, Seminar, research assignment etc., 

Course Objectives 

The paper aims to impart computer knowledge that will enable them with the ability to handle and analyse data 

for decision making and presenting it to the person concerned in the form of presentations and/or reports in the 

fast-moving business world. 

 

Course Outcomes- After completion of the course, learners will be able to:  

 

 

 

Unit  Content lecture 

Hour 

CO 

I Introduction  

Computing: Concept of computing, Data and information; Computing Interfaces 

Graphical User Interface (GUI), Command Line Interface (CLI), Touch Interface, 

Natural Language Interface(NLI); data processing; applications of computers in 

business. 

Computer Networks: Meaning of computer network; objectives/ needs for 

networking; Applications of networking; Basic Network Terminology; Types of 

Networks; Network Topologies; Distributed Computing: Client Server Computing, 

Peer- to- peer Computing; Wireless Networking; Securing Networks: firewall. 

4 CO1 

II Word Processing  

Introduction to word Processing, Word processing concepts, Use of Templates and 

styles, Working with word document: Editing text, Find and replace text, 

Formatting, spell check, Autocorrect, Auto-text; Bullets and numbering, Tabs, 

Paragraph Formatting, Indent, Page Formatting, Header and footer, page break, table 

of contents, Tables: Inserting, filling and formatting a table; Inserting Pictures and 

Video; Mail Merge (including linking with spreadsheet files as data source); Printing 

documents; Citations, references and Footnotes. 

3 CO2 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major        5       5 75 

CO1 Describe the various concepts and terminologies used in computing, computer networks and the 

internet.  

CO2 Examine document creation for report making and communication.  

CO3 Create innovative and creative presentations. 

CO4 Analyse various computations using various functions in the area of accounting and finance and 

represent the business data using suitable charts. S/he should also be able to manipulate and analyse the 

business data for better understanding of the business environment and decision making.  

CO5 Examine the spreadsheet knowledge acquired through this paper in solving real life problems that help 

in decision making. 



 

II Preparing Presentations  

Basics of presentations: Slides, Fonts, Drawing, Editing; Inserting: Tables, Images, 

texts, Symbols, hyperlinking, Media; Design; Transition; Animation; and 

Slideshow, exporting presentations as pdf handouts and videos. 

 

2 CO3 

IV Spreadsheet basics  

Spreadsheet concepts, Managing worksheets; Formatting, conditional formatting, 

Entering data, Editing, and Printing and Protecting worksheets; Handling operators 

in formula, Project involving multiple spreadsheets, Organizing Charts and graphs; 

Flash-fill; Working with Multiple worksheets; controlling worksheet views, naming 

cells and cell ranges. 

Spreadsheet functions: Mathematical, Statistical, Financial, Logical, Date and Time, 

Lookup and reference, Text functions and Error functions 

Working with Data: Sort and filter; Consolidate; Tables; Pivot tables; What–if-

analysis: Goal seek, Data tables and Scenario manager. 

 

3 CO4 

V Spreadsheet projects  

Creating business spreadsheet: Loan repayment scheduling; forecasting: stock 

prices, costs & revenues; Payroll statements; handling annuities and unequal cash 

flows; Frequency distribution and its statistical parameters and break-even analysis. 

 

3 CO5 

 

Suggestive Readings 

1. Jain, H. C., & Tiwari, H. N. (2021). Computer Applications in Business. Delhi, India: Taxmann.  

2. Joseph, P. T., S. J. (2019). E-Commerce: An Indian Perspective. (6th ed.). Delhi, India: PHI Learning 

3. Madan, S. (2020). Computer Applications in Business. Delhi, India: Scholar Tech Press. 

4. Mathur, S., & Jain, P. (2016). Computer Applications in Business. Noida, India: Galgotia Publishing 

Company. 

5. Sharma, S. K., & Bansal, M. (2017). Computer Applications in Business. Delhi, India: Taxmann. 

6. Thareja, R. (2019). Fundamentals of Computers. Delhi, India: Oxford University Press. 

7. Thareja, R. (2018). IT & Its Business Application. Delhi, India: Oxford University Press  

8. Walkenbach, J. (2016). MS Excel 2016, Bible. United States: John Wiley & Sons.  

9. Winston, W. L. (2013). MS Excel 2013, Data Analysis & Business Modeling. Redmond, United States: 

Microsoft Press. 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: APPLICATIONS OF OPEN-SOURCE SOFTWARE IN RESEARCH 

 

 

 

Pedagogy: Classrooms lecture, tutorials, Computer Lab based assignment, Case Study etc.. 

Course Objective: The objective of the course is to provide basic practical knowledge of computer applications 

and software important for academic research. 

 

Course Outcome: - After completion of the course, learners will be able to: 

 

 

 

Unit Content Lectures 

(Hours) 

CO 

I Basic idea of research and research process; Introduction to different online and 

offline tools for Academic Research – MS Office, SPSS, E-Views, Gretl, Jamovi, 

MS Excel Addins, R-Studio, and Python 

 

10 1 

II Idea of Literature Review; Steps in Conducting literature review; Sources of 

Literature (offline and online sources); Introduction to Scopus and Web of Science 

Databases; Bibliometric Analysis using open-source applications, like Biblioshiny 

 

15 2 

III Preparation of Data for Analysis:   

Data Preparation, Cleaning, Transformation and Standardisation, Missing Value 

Analysis, Testing of Hypothesis - Parametric and Non-Parametric Families 

involving Nominal, Ordinal and Scale Data, Interpretation and writing of Results 

 

15 3 

IV Analysing the Data with Softwares: 

 Examining Relationships as per research objectives; Analysis through Graphs, 

Calculations and Interpretations of Various Correlations, Regression Analysis; 

Moderation and Mediation Analysis; Panel Data Analysis- Estimation, Fixed 

Effects, Random Effects, Interpretation of Results 

 

20 4 

 

 

 

 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: SEVENTH 

     COURSE  

       TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Major  5 5 75 

CO1 Have basic understanding about available applications and software for academic research.  

CO2 Perform literature review and bibliometric analysis using available open-source software 

CO3 Perform basic research operations using open source software 

CO4 Comprehend, deduce, and apply computational tools in real-life research problems 



 

 

Suggested Readings:  

1. Mathew, Regi, “Business Analytics for Decision Making”, Pearson, New Delhi, 1st Edition, 2024 

2. Kumar, U. Dinesh, “Business Analytics: The Science of Data-driven Decision Making”, Wiley, 2nd Edition, 

2021 

3. Chauhan, Ajay Kumar, “Research Analytics: A Practical Approach to Data Analysis”, Dreamtech Press, 1st 

Edition, 2017 

4. Malhotra, Naresh K. and Das, Satyabhusan, “Marketing Research”, Pearson, New Delhi, 7th Edition, 2019 

5. Gujarati, D., “Basic Econometrics”, Tata McGraw Hill, 6th Edition, 2020 

6. Kothari, C.R., “Research Methodology”, New Age International Publishers, 4th Edition, 2019 

7. Black, Ken, “Applied Business Statistics”, Wiley, 7th Edition, 2012 

Note: Latest edition of the text books should be used. 



 

NAME OF THE COURSE: PROJECT MANAGEMENT 

 

 

 

Teaching Pedagogy: Interactive Lectures and Discussions, Case Studies and Problem-Solving Exercises, 

Group Projects and Presentations, Guest Lectures from Industry Professionals and Simulation Exercises 

Course Objectives: 

This course equips students with a comprehensive framework for the effective management of projects 

undertaken within an organization. It covers the entire project lifecycle, from conceptualization and planning to 

implementation, monitoring, control, and evaluation. Students will gain a thorough understanding of project 

management principles, methodologies, and best practices, enabling them to contribute significantly to project 

success. 

Course Outcomes (COs): Upon successful completion of this course, students will be able to: 

 

 

 

Unit Content 
Lectures 

(Hours) 
CO 

I Introduction to Project Management 

● Concept and attributes of projects 

● Project management information systems 

● Project management process and principles 

● Role of project manager and relationship with line managers 

● Project stakeholder analysis 

● Identification of investment opportunities 

● Project life cycle 

● Project planning, monitoring, and control of investment projects 

● Pre-feasibility studies 

● Common sources of conflict within a project environment 

 

12 CO 1  

II Project Planning and Feasibility Analysis 

● Project planning process 

12 CO 2 

PROGRAMME: B.COM. (HONS.) YEAR: FOURTH SEMESTER: SEVENTH 

COURSE 

TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Minor         5     4 60 

CO1 Demonstrate a comprehensive understanding of fundamental project management concepts, including 

project attributes, project management systems, processes, and principles  

CO2 Apply technical, marketing, and commercial feasibility analysis techniques, including Net Present 

Value (NPV), and critically evaluate the tax and legal aspects of a project 

CO3 Develop and analyze project schedules using various techniques, and effectively appraise project 

feasibility 

CO4 Calculate project duration and assess project costs with accuracy 

CO5 Evaluate project management effectiveness by analyzing project risks and performance metrics 



 

Unit Content 
Lectures 

(Hours) 
CO 

● Time, resource, and work planning for projects 

● Importance of participation in project planning 

● Precautions to consider during project planning 

● Development of a comprehensive project plan 

● Resolving trade-offs in project planning 

 

III Project Appraisal and Financing 

● Detailed project report (DPR) and its contents 

● Technical, management, and market appraisal of projects 

● Financial appraisal of projects, including objectives, scope, cost 

estimation, and risk assessment 

● Economic appraisal of projects, including taxation considerations 

and economic appraisal methods 

● Social cost and benefit appraisal of projects 

● Environmental impact appraisal of projects, covering regulatory 

frameworks and mitigation strategies 

 

12 CO 3 

IV Project Implementation, Monitoring, and Control 

● Project organization structures and types 

● Project team selection and management 

● Project implementation process, including planning, execution, and 

termination 

● Project completion, commissioning, and handover procedures 

● Procurement management and contract administration 

● Project monitoring and control techniques, including performance 

indicators and budgeting 

● Project follow-up and project audit processes 

 

12 CO 4 

V Project Evaluation and Globalized Project Management 

● Impact assessment and project evaluation methodologies 

● Objectives, scope, and techniques for project evaluation 

● Project evaluation in the Indian context 

● Globalized project environment and its implications for project 

management 

 

12 CO 5 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Book References: 

1. Project Management: A Systems Approach to Planning, Scheduling, and Controlling by Harold 

Kerzner 

2. Project Management: Techniques, Methodologies, and Tools by Rory Burke 

3. Project Management Body of Knowledge (PMBOK Guide) by Project Management Institute 

4. Modern Project Management by Samuel J. Mantel Jr., Jack R. Meredith, and Scott M. Shafer 

5. Project Management: The Managerial Process by Erik W. Larson and Clifford F. Gray 

6. Harold Kerzner, "Project Management: A Systems Approach to Planning, Scheduling, and Controlling" 

(latest edition) 

7. S. Choudhary, "Project Management" (latest edition) 

8. Prasanna Chandra, "Projects: Planning, Analysis, and Implementation" (latest edition) 

Note: Latest edition of the text books should be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

GURU GHASIDAS VISHWAVIDYALAYA, BILASPUR 

(C.G.) 

(A Central University) 

 

DEPARTMENT OF COMMERCE 

(School of Studies in Commerce & Management) 

 

SYLLABUS FOR 04 YEAR UG PROGRAMME 

                    With Multiple Entry-Exit Option 2023-24 
 

                             EIGHTH SEMESTER (21 Credits) 

                             (Course structure for the UG (Honours with Research) 
 

 

 

 

 

 

 

 

 

 

 

 

COURSE 

TYPE 

COURS

E CODE 

NAME OF THE 

COURSE 

CREDIT 

L
ev

el
 o

f 

C
o

u
rs

e 

 

EVALUATION 

SCHEME 
REMARKS 
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Contemporary 

Issues in 

Commerce 

 

4 1 0 5 5 30 70 100 

The Course shall be taken 

by students of Commerce 

 

 

MINOR 

 

 

 

Research & 

Publication Ethics 

 

3 1 0 4 5 30 70 100 

 

 

The Course shall be taken 

by the students of :  

• Other 

department of 

GGV 

 

 

 

 

Research 

Project/ 

Dissertation 

 

 

    12      

 

As per the National Curriculum Framework of UGC for 

04 Years Undergraduate Programs with Multiple Entry-Exit option 2023-24 



 

NAME OF THE COURSE: CONTEMPORARY ISSUES IN COMMERCE 

 

 

 

Course Outcome: - After completion of the course, learners will be able to: 

CO1 understand the contemporary topics of Commerce  

CO2 impart knowledge and critically examine the emerging issues in Accounting and finance 

CO3 advance their knowledge on Customer Relationship Management and Service Marketing 

CO4 Apply the concepts of HRM and Management for evaluating the research problems 

 

Unit Content Lecture 

Hour 

CO 

I Contemporary Issues in Accounting and Finance 

Convergence of Indian Accounting Standards, Corporate Sustainability reporting, 

Green Accounting and Green finance 

Basics of Stock market operations, IPOs – Conceptual and research issues. 

Emerging issues in behavioural finance, Financial inclusion and Financial 

Literacy, Financial risk, types of financial risk.  

20 CO1 

II Contemporary Issues in Marketing 

Introduction: Marketing concepts, Marketing in the present millennium – 

challenges and issues; Importance of marketing in our global economy. 

Customer Relationship Management: Concepts; measurement tools in customer 

loyalty; Process and measurement of customer relationship management. • 

Services Marketing: Unique features of services, Rural Marketing 

20 CO2 

III Contemporary Issues in Human Resource Management 

Human Resource Evaluation: Introduction, Definition and Overview, HRM and 

Firm Performance, Rationale for HR Evaluation, Measures of HRM performance, 

Approaches to HR Evaluation, Balance Score Card; Concept, HR Scorecard • 

Managing Diversity: Meaning, Challenges in managing diversity, Diversity in 

organizations, Improving the management of Diversity. 

15 CO3 

IV Contemporary Issues in Management 

Management: Importance and its Role; the Universality of Management and 

Various Approaches to Management Management and Diversity: Advantages, 

Challenges; Strategies for Promoting Diversity in Organization Management and 

Entrepreneurship: Fundamentals of Entrepreneurship; Opportunities; Corporate 

Entrepreneurship and Social Entrepreneurship 

20 CO4 

 

 

 

 

 

Suggested Readings: 

PROGRAMME: B.COM. (HONS.)     YEAR: FOURTH SEMESTER: EIGHTH 

COURSE 

TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NO. OF 

TEACHING HOURS 

Major  5 5 75 



 

1. Philip Kotler, Kevin L. Keller, Abraham Koshi and Mithileshwar Jha, “Marketing Management : A South 

Asian Perspective”, 13th Edition, Pearson Education.  

2. David L. Kurtz and Louis E. Boone, “Principles of Marketing”, 12th Edition, Cengage.  

3. Rajan Saxena, “Marketing Management”, 3rd Edition, Tata McGraw Hill.  

4. V.S. Ramaswamy and S. Namakumari, “Marketing Management : Global Perspective Indian Context”, 

4th Edition, Macmillan. 

5. Michael Armstrong, ‘A Handbook of Human Resource Management Practices’, Kogan Page London, 

2006.  

6. Luis R. Gomez – Mejia, David B Balkin and Robert L Cardy, “Managing Human Resources”, PHI, New 

Delhi, 2010.  

7. Tanuja Agarwal, “Strategic Human Resource Management”, Oxford University Press, New Delhi, 2007. 

8. Clare Roberts, Pauline Weetman, Paul Gordon, “International Corporate Reporting: A Comparative 

Approach”.  

9. Samuel A. DiPiazza, Robert G. Eccles, “Building Public Trust: The Future of Corporate Reporting”.  

10. Deepak B Phatak, Sameer Kochhar, R Chandrashekhar, “Financial Inclusion”  

11. Sujatha B, “Financial Inclusion: Concepts and Strategies” 

 

Note: Latest edition of the text books should be used. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

NAME OF THE COURSE: RESEARCH & PUBLICATION ETHICS 

 

 

 

Teaching Pedagogy: Interactive Lectures and Discussions, Collaborative Learning Activities, Case Studies 

and Ethical Analysis, Guest Lectures from Research Experts or Librarians and Research Paper Reviews 

Course Objectives: 

This course introduces students to the fundamental principles of research and publication ethics. It equips them 

with the knowledge and skills necessary to conduct ethical research, write responsible research papers, and 

navigate the publication process with integrity. The course explores various ethical issues in research, including 

scientific misconduct, authorship disputes, conflicts of interest, and predatory publishing practices. Students 

will also learn about open access publishing and research metrics. 

Course Outcomes (COs) - On successful completion of the course, the students will be able to 

 

Unit Content 
Lectures 

(Hours) 
CO 

I PHILOSOPHY AND ETHICS: 

 

● Introduction to philosophy 

● Definition 

● Nature 

● Scope 

● Concept 

● Branches 

● Ethics: Definition 

● Moral philosophy 

● Nature of moral judgements and reactions. 

 

SCIENTIFIC CONDUCT: 

 

● Ethics with respect to science and research 

● Intellectual honesty and research integrity 

● Scientific misconducts: Falsification, Fabrication, and Plagiarism 

(FFP) 

15 

CO 

1, 

CO 2 

& 

CO 6  

PROGRAMME: B.COM. (HONS.) YEAR: FOURTH SEMESTER: EIGHTH 

COURSE 

TYPE 

COURSE 

CODE 

LEVEL OF 

COURSE 

COURSE 

CREDIT 

TOTAL NOS. OF 

TEACHING HOURS 

Minor    5 4         60 

CO 1 Analyze the philosophical foundations of ethics and their application to research conduct 

CO2 Evaluate the ethical implications of scientific misconduct and its detrimental impact on research 

integrity. 

CO3 Apply best practices and establish guidelines for ethical publication. 

CO4 Critically assess potential publication misconduct and effectively identify predatory publishers. 

CO5 Utilize open access publishing resources and tools for the ethical dissemination of research findings. 

CO6 Develop a comprehensive research plan that incorporates ethical considerations and adheres to 

responsible authorship practices. 



 

Unit Content 
Lectures 

(Hours) 
CO 

● Redundant publications: duplicate and overlapping publications, 

salami slicing 

● Selective reporting and misrepresentation of data. 

 

II PUBLICATION ETHICS: 

 

● Publication ethics: definition, introduction and importance 

● Best practices / standards setting initiatives and guidelines: COPE, 

WAME, etc. 

● Conflicts of interest 

● Publication misconduct: definition, concept, problems that lead to 

unethical behavior and vice versa, types 

● Violation of publication ethics, authorship and contributorship 

● Identification of publication misconduct, complaints and appeals 

● Predatory publishers and journals. 

 

10 

CO 3, 

CO 4 

&  

CO6 

III OPEN ACCESS PUBLISHING: 

 

● Open access publications and initiatives 

● SHERPA/RoMEO online resource to check publisher copyright & 

self-archiving policies 

● Software tool to identify predatory publications developed by SPPU 

● Journal finder / journal suggestion tools viz. JANE, Elsevier Journal 

Finder, Springer Journal Suggester, etc. 

 

10 
CO 5 

&  

CO6 

IV PUBLICATION MISCONDUCT: 

 

● Subject specific ethical issues 

● FFP 

● Authorship 

● Conflicts of interest 

● Complaints and appeals: examples and fraud from India and abroad 

● Software tools  

● Use of plagiarism software like Turnitin, Urkund and other open-

source software tools. 

 

15 
CO 4 

&  

CO 6 

V DATABASES AND RESEARCH METRICS: 

A. Databases  

● Indexing databases 

● Citation databases: Web of Science, Scopus, etc. 

B. Research Metrics  

● Impact Factor of journal as per Journal Citation Report, SNIP, SJR, 

IPP, Cite Score 

● Metrics: h-index, g index, i10 index, altmetric. 

 

10 CO6 

 

 

 



 

 

Book References: 

1. "Ethics and the Conduct of Business" by John R. Boatright 

2. "Publication Manual of the American Psychological Association" by American Psychological 

Association 

3. "Doing Honest Work in College: How to Prepare Citations, Avoid Plagiarism, and Achieve Real 

Academic Success" by Charles Lipson 

4. "Research Ethics: Cases and Materials" by Robin Levin Penslar 

5. "Publication Ethics for Authors: A Practical Guide" by Elizabeth Wager 

 

Note: Latest edition of the textbooks should be used. 

 

 


